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COALITIONS PURSUING
COMPREHENSIVE STRATEGIES

NEEDED COMMUNITY CHANGES

Extent to which coalition engaged in the following strategies:
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CADCA's Annual Survey of Coalitions highlights the work of coalitions nationwide to help make community primary prevention work a priority. Coalitions participating in the annual survey provide
critically needed information to inform CADCA training and technical assistance, CADCA advocacy, and evaluation and research efforts.
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ABOUT
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